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Where do people learn about stewardship?  Where do they learn the values and standards that guide their decisions about what to give and to whom?  We are naive to think that the church is the only one who has a message and is trying to convey that message.  I found a wonderfully disturbing book entitled, Affluenza:  The All-Consuming Epidemic, by John De Graff (Berrett-Koehler Publishers).  According to De Graff, most people are learning in the wrong places.  

Advertisers are pulling out all the stops to reach us with their version of “financial stewardship,” that is to buy their products.  From 1980 to 1997 the amount spent on children’s advertising alone rose from $100 million to $1.5 billion per year (Affluenza, p.52).  The average twelve-year-old in the United States spends forty-eight hours a week exposed to commercial messages (Affluenza, p. 52).  Today’s children are exposed to up to 200 commercials a day! (Affluenza, p. 53).  You see, we are not the only ones trying to teach people how to use their money.  Our church members are exposed daily to countless advertisements and media pleas—attempts to equate stuff with happiness and security and love.  

And the advertising is working.  In 2000, the average American household carried $7,564 in credit card debt.  Less than a third of Americans pay off their credit card balances each month. (Affluenza, p. 19)

The church is a better place to learn about money—how to use it, how to counteract the cultural mores, how to use our money in ways that give us something of lasting value.  The church is at a disadvantage when it comes to getting their message out.  There are competing voices for our money and our lives.  But if we do not talk about money in the church, we are, in fact, relegating our responsibility to these advertisers and the culture that seeks to do us harm.  We are neglecting the very sheep that Jesus gave us and told us to feed.  So let’s talk about money…because we’re all in this together. 
